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OVERVIEW OF MALAYSIA TAKAFUL INDUSTRY

Takaful in Malaysia developed as component of comprehensive Islamic 
financial system operating in parallel with conventional financial 
system

Conventional financial 
system

Islamic financial 
system

Dual system

The mandate for developing dual 
financial system explicitly codified in 

Central Bank of Malaysia Act 2009

Dual Financial 
System

Islamic 

Banking
Takaful

Islamic 
Money 
Market

Islamic 
Capital 
Market

Four 
main 
pillars

• Ensure sustained industry viability via optimised 
synergies from interlinkages

• Underpinned by:
o Strong and diversified players
o Wide range of products and vibrant 

financial market

Comprehensive Islamic Financial 
System
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MTA : AN INTRODUCTION

• Malaysian Takaful Association (MTA)

was established on November 2002

under the Societies Act 1966

• MTA is a trade association representing

all 18 licensed Takaful and Retakaful

operators in the country

• The objectives are to promote the

interests of its members and to lead

and supervise the exercise of self-

regulation within the Takaful industry

WHO?

• A voice for the industry 

regulatory or other matters.

• Liaise with the stakeholders of 

the industry especially with the 

regulator – BNM.

WHAT WE DO?

• Release notice, best practise, guidelines, 

process for the industry.

• Industry initiatives or studies.

• Takaful Basic Examination (TBE).

• Agent Registration – OTARS.
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LIST OF MTA MEMBERS 

z

Family Takaful General Takaful Retakaful
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The Malaysia Financial Sector Blueprint 2011-2020 articulates
the importance of financial inclusion to ensure balanced and
sustainable economic growth as Malaysia progresses towards
becoming a high income nation. Measures to reduce poverty
and promote social mobility are within the structural
economic policies and public social protection schemes.
However, the availability of MT/MI products is highly
important as an additional or alternative coping strategy for
households.

Note : In the Bank’s Financial Capability and Inclusion Demand Side (FCI) Survey conducted in Jan
2015 shows:

a. 76% of respondents admit having difficulty to raise RM1000.00 to meet
emergency needs; and

b. 6% of respondents have confidence to meet financial obligations for at
least 6 months after income loss.
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o Immediate temporary relief in the event of financial 
difficulty

o Access to financial resources to cope with sudden large 
expenses.

o Peace of mind knowing that financial relief is available 
in an easy and timely manner

MICROTAKAFUL/MICROINSURANCE OFFERS AN EFFECTIVE 
COPING STRATEGY BY PROVIDING THE FOLLOWING:
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• The Malaysian population is divided into 3 categories based on monthly
household income. This is to monitor, create a financial assistance plan and
carry out the subsidy and initiatives to help out the population.

No Year
Population in 

Malaysia
B40 M40 T20

Takaful 
penetration

1 2016
31.7 mil (29 mil 
citizens)

<RM4360
RM4361-
RM9619

>RM9619 14.6%

2 2019 32.5 mil <RM4850
RM4851-
RM10970

>RM10970 16.0%

3 2022 33.0 mil <RM5249
RM5250-
RM11819

>RM11820 20.1%

Note:
• This is based on the Household Income and Basic Amenities Survey

Report 2019, done by Department of Statistics Malaysia.
• In 2016, overall takaful and insurance penetration rate was 46.8% but

among B40 segment, penetration was 30.3% only.
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IN A DIFFERENT STUDY DONE IN EARLY 2017, FROM THE 
29MIL CITIZENS IN MALAYSIA:

7.9 Mil

1.7 Mil

Insured

7/8
Mil

3.9 Mil

Uninsured

o From 7.9 mil insure, 1.7 mil are 
B40

o From 7.8 mil uninsured, 3.9 mil are 
B40

• These figures are estimated from using the 2016 BRIM (government
assistance program) recipients as a proxy for the B40 segment.
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• Bank Negara Malaysia issues a specification letter in Nov 2017 to
introduce takaful and insurance products targeted at the underserved
segments. This is an initiative called “Perlindungan Tenang”. It is basically
an invitation to all Takaful and Insurance providers to develop and
market products that are:

Affordable Accessible Good Value

Easy to 
understand

Easy to buy 
and make 

claims
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• Since this invitation and despite numerous awareness campaigns, 10
available products, various distribution channels and product where
contributions are as low as RM3/month, the take up rate was still not as
envisioned. As at end-2018, there were only 8511 certificates issued by the
Takaful industry and less than 50,000 Perlindungan Tenang
policies/certificates issued overall.

• According to the Financial Capability and Inclusion Demand Side (FCI
2018) Survey, only 1% of the B40 segment surveyed were aware of the
Perlindungan Tenang initiative or products.

• By mid-2019, the 3 Associations for takaful and insurance companies met
to decide on how to improve these statistics.
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INTRODUCTION AND PROJECT BACKGROUND
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OBJECTIVE AND TARGET MARKET
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Methodology



18

RESEARCH APPROACH
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KEY RESEARCH QUESTIONS
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Key highlights from the BM40Key highlights 

from the  BM40
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Key highlights from the BM40
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Key highlights from the BM40

BM40 SEGMENT - RISKS
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Key highlights from the BM40

BM40 SEGMENT - COPING



24

Key highlights from the BM40

BM40 SEGMENT – USAGE OF INSURANCE / SOCIAL

PROTECTION
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Key highlights from the BM40

BM40 SEGMENT – INSURANCE PERCEPTIONS
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Key highlights from the BM40

BM40 SEGMENT - DISTRIBUTION
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POSSIBLE SEGMENTS CONSIDERED 

A. Gig economy – 940k B40
B. Self employed women – 440k B40
C. Employed women – 1.5mil B40 (but many covered by EFT

and Socso)
D. Young Families – 5mil B40
E. Sales and Service workers – 1.1mil B40
F. SME (both workers and owners) = 2.3mil B40 (many

products and govt support for this segment)
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Key highlights from the BM40

SEGMENTATION OF BM40
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Where to go 

from here?
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HOW DO THE RESEARCH TOPICS RELATE TO PRODUCT 

DESIGN?
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GOVERNMENT SUPPORT FOR MT/MI

• PTV50 – 30 Sept – 31 Dec 2021
• PTV75 – 1 Jan – 31 Dec 2022

- 15 July 2022 – RM5 commitment from participants
- Included motor takaful/insurance, which is compulsory

No Year No of certificates

1 2018 8511

2 2019 6368

3 2020 9451

4 2021 293,946

5 2022 984,438

6 Aug 2023 183,383
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• In 2021, the Central Bank of Malaysia issued a guideline on Perlindungan
Tenang. Predominantly this guideline relaxes the requirements to
develop the product and also the requirements for a MT/MI agent in
terms of qualifications, maintenance of contract, submissions, etc.

• This is to expand the availability and quality of takaful and insurance
solutions to meet the needs of the underserved and unserved to
promote their financial and social resilience.


