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https://www.nibusinessinfo.co.uk/content/improve-productivity-increase-profits
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Average annual economic profit generated per firm, 2010-14
$ Millions, N=2,393'
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Total insurance cost, per GPW," % MSaes M Support BT M Operations

5.0 Product development, marketing, and sales support
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Total operating cost

Sales cost

<h00 500-2,000 2,000-5,000 >h,000
GPW range, €, million
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Cost per GPW, %

Product development [l Marketing Sales support [l Operations
308 B T and support [l Sales

]
227
- 16.3 + Issuance and claims have ~10% lower cost ratios
and strong scale effects
- * Marketing costs 5—6 times higher for direct, with
wide spread and strong scale effects
+ Sales support costs ~60% lower for direct
* IT spend is somewhat higher
* Sales and commissions spend is significantly lower

Median Top quartile @

Multichannel peer group Direct peer group
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